
MELVILLE CHEVROLET BUICK GMC - YOUR HIGHWAY 10 TRUCK CENTER
   In the spring of 2012, Ochs Motor Products sold and was renamed 
“Melville Chevrolet Buick GMC”. From that day forward; we gradually 
formed the team that we are so proud of today. 
   The way we used to judge ourselves was by simply looking at sales 
numbers. Today’s world has drastically changed. Sales numbers are 
still critical but for us; it is really about people. Our team commitment 
is to treat people right at every opportunity that is given to us. We 
practice this in every fashion whether it be in person, by phone, by text, 
and online. All departments (sales, service, parts, accounting/reception) 
have many touchpoints to make an impact on who we are and who is 
“Melville Chevrolet Buick GMC”. Each and everything we approach has 
to be thought through and engaging to not only earn the trust of our 
clients but maintain it. 
   The Dealership employs 20 local people who all bring their own 
personal ambitions which then blend in with our mission statement - “ 
To be an honest and hardworking team that genuinely cares about each 
and every person that comes through our doors. To treat each individual 
with complete care and attention every time... no exceptions.” 
We are extremely grateful for the opportunity that each day brings to 
meet and greet our wonderful clients. We take tremendous pride in 
bringing our “A” game to work daily.    
   Our business, like many others, has all kinds of room to grow but the 
only way you grow is to earn that business. This is accomplished in a 
variety of ways; not the least of which is “Customer Service” This 
integral part of the equation of success is ongoing, every day 
of the year. It is never easy unless you have the right people 
leading the right team. 
   I couldn’t be prouder of the group we have assembled and 
the way we treat people. Fairness, honesty and integrity are 
all staples of what we do. No compromise. We do what we can 
to do things the right way; simple perhaps but not necessarily 
easy. 
From each department; every individual brings a unique 
skill set to complete the ongoing “customer service” that 
our clients have come to expect. All staff are provided the 
opportunity to continue to learn and grow in this ever-
changing, challenging automotive business. 
   When you have a business of any kind; I believe 
you have to have great pride 

in knowing your business supports all of the twenty families that you 
employ. Better yet; the spin off that these same people offer to our local 
businesses is so important. That is the direct reason why local means so 
much to us and our clients. It’s our community...our little corner of the 
province. Everyone in Melville and surrounding areas that supports us 
and other local businesses/charities should hold their heads high. Local 
communities only prosper and excel because of the people. 
   Our favourite line is “We (Melville Chevrolet Buick GMC) are here, we 
aren’t going anywhere, and we will look after you”. Our clients, their 
families, the repeat business, and second generation support are why 
our team is so dedicated to meeting our collective goals everyday. 
Melville is home, our draw area is home. 
   We care and are truly blessed to have so many clients that honestly… 
think the same way. It matters.. And for that we thank you all. 

MELVILLE CHEVROLET BUICK GMC 
Your local dealership for:

         • New and certifi ed pre-owned vehicle sales
         • Service of all makes and models of vehicles
         • Alignment Machine
         • Sask Safety of light vehicles
         • Tire Sales and Seasonal Tire Storage
         • Wholesale parts supplier

21 Columbia St. Melville, SK     www.melvillechevrolet.com

Phone 306-728-4567 or Toll Free 1-866-728-4567
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Publishers of: Fort Qu’Appelle Times | Indian Head-Wolseley News 
Kipling Clipper | Melville Advance | Whitewood Grenfell Herald Sun
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Fuel up and SAVE instantly 
on groceries with PC Optimum Points.

 70 pts. per litre on payment with PC Mastercard and 35 
pts. per litre with other payments - Cash, Debit 

or Credit. We now accept all Fleet Cards.

Convenient pay-at-pump or come in to prepay. 
Say “Hi” and pick up something from our many items available.

Located at the corner of Hwy. 10 and Queen Street 
(The Melville Mall Parking Lot)

Gas      Diesel      Propane Exchange
Lotto Centre      Ice      Confectionary

Tobacco Products      Phone Cards
Gift Cards      
OPEN

Monday - Friday: 7:00 a.m. - 10:00 p.m.
Saturday: 7:30 a.m. - 10:00 p.m.

Sunday: 8:00 a.m. - 9:00 p.m.

– Laurie Hahn, Owner/Operator –

Hahn’s Petroleum
(Mobil Gas Bar)

In our 
16th Year of 
Serving You!
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Hwy 8 Access Road, 
Rocanville, SK. 
E-mail: sales@coreindustrial.ca 
Find us online at www.coreindustrial.ca October 16-22
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Small Business the backbone of our communities
Small businesses are a vital part of the local econ-

omy. Every small community has businesses that play 
an important role in making that community what it 
is.

Small businesses support local groups and organi-
zations, they pay the taxes that keep your community 
going, they employ your friends and neighbors, and 
they provide the services you need.

They create jobs
Small businesses have a huge impact on the job 

market. While some people think of large companies 
creating the majority of the jobs in Canada, that sim-
ply is not the case.

In fact, small and medium sized enterprises give 9 
out of 10 Canadians in the private sector their jobs. 
Small businesses alone provide 67% of all jobs in 
Canada. These jobs give individuals buying power, 
allowing them to support other small businesses and 
keeping our economy running.

They improve communities
There are over a million small businesses in Can-

ada. 
The money those businesses make does not just 

have an impact on the country; the companies also 
pay municipal and education taxes.

Those taxes provide a lot of money that is then used 
to support the communities where these businesses 
are located. 

They are a big part of our economy
The vast majority of businesses in Canada are small 

or medium sized businesses. They in fact make up 99% 
of all the businesses in the country.

These businesses also provide 38.4 per cent of Can-
ada’s gross domestic product (or GDP) and make up 

30% of their provinces’ GDPs on average. That is a lot 
of money generated by small businesses!

They fuel innovation
Over 1.2 million Canadians run small businesses. 

That is partly because Canada is, according to The 
World Bank, the third easiest country in which to start 
a business. All these businesses increase the country’s 
innovation. Entrepreneurs come up with new prod-
ucts, services, and even ways of working.

This level of innovation — and support for innova-
tion — pushes businesses of all sizes to be creative and 
to work hard to always improve their offerings.

They can grow
Just because a business is small today does not

mean it will stay that way. There is always the oppor-
tunity for it to grow into a large business. This growth
then helps Canada develop its own large companies, 
keeping it competitive on the global stage.

Backbone of small communities
Small businesses are an important part of our over-

all economy, but they are even more important in our
small communities. Look through this section and see
some of the small businesses that support our com-
munities!

Visit us online at 
www.grasslandsnews.ca

or phone us at 306-728-5448



By Elaine Ashfield
Grasslands News 

Small Business Week 
has been labeled wrong 
across the country and in 
our provinces. How this 
label was decided is un-
known but during Small 
Business Week, it is quite 
evident that ‘small’ busi-
nesses are anything but 
what is defined as ‘small.’

 There are thousands 
of small businesses that 
operate in small commu-
nities but there are also 
many small businesses 
that operate in larger 
centres.

Let’s look at the vari-
ous definitions of “small.”

Small may mean being 
below average in size. 
Some of the ‘small busi-
nesses’ in our villages, 
towns and municipalities 
are not below average in 
size. Many provide prod-
ucts that are available 
in larger varieties and 
often quantities that are 
more available than in 
many large retail stores. 
And there are many 
‘small businesses’ that 
provide services with a 
large number of employ-
ees, servicing a large 
area and in many cases, 
they supply the superior 
service from their ‘small 
business’ compared to the 
larger companies. Their 
services and products 
must be reputable as they 
are known in the smaller 
communities and interact 
with their customers on 
an almost daily basis in 
many cases.

Small can also mean 
being below average 
in quantity or extent. 
Firstly, every ‘small 
business’ that provides a 
service, whether it be a 
plumber, an electrician, a 
mechanic or a carpenter, 

to name just a few, have 
the same qualifications 
to become licensed as the 
employees that perform 
the duties in the large 
companies. They provide 
the same services, and 
often at a ‘smaller’ rate 
than from the larger cen-
tres or businesses and 
they supply the same 
products to their custom-
ers. For example, just 
because you contact a 
‘small business’ for heat 
in your home does not 
mean you will receive a 
wood stove versus a high 
performance furnace. The 
‘small business’ keeps up 
with the technology and 
you will usually receive 
the newest of stock since 
product is often ordered 
in and not stacked in 
their warehouses being 
pushed onto customers 
as a sale to reduce their 
inventory.

Limited in importance 
or significance is another 
definition of ‘small’ and 
this is the farthest thing 
from the truth when it 
comes to ‘small business.’ 
It is important to keep 
our ‘small businesses’ in 
every centre and even 
more so in our rural 
areas. We know the sig-
nificance of a repair man 
from a small business 
when they are needed 
for anything from a tire 
repair at seeding or har-
vest to a watering bowl 
repair when it is 40 de-
grees below Celsius. The 
significance of having the 
‘small business’ such as a 
pharmacy, grocery store 
or even a restaurant in 
our midst may not be im-
mediately labelled as sig-
nificant until they are no 
longer in our midst and 
their provisions to the 
people require driving or 

a ride or a time period for 
delivery when ordered 
online or by phone. Being 
part of the community is 
significant to every com-
munity’s survival.

For those that think 
a ‘small business’ has a 
limited position, influ-
ence or status in their 
community, they need to 
be reminded of the im-
portant part that these 
citizens that operate the 
‘small business’ as well 
as the ‘small business’ it-
self play in the health and 
well-being of your family 
and of your community. 
They do not only make 
shopping or necessities 
easier for you but they 
also contribute to your 
surroundings by paying 
taxes, volunteering in 
community events, donat-
ing for numerous activi-
ties or structures and it 
is their families that may 

very well keep your hos-
pital and schools open or 
attract other businesses 
to your community. 

‘Small businesses’ 
fall under the definition 
of unpretentious; mod-
est: made a small living; 
helped the cause in their 
own small way. This 
may be the one thing 
that shows that the term 
‘small business’ has been 
correctly labelled. They 
are not the multi-million-
aires of the large corpo-
rate companies and most 
are living a modest life-
style that is the norm in 
our communities. They 
also do their small part, 
each in their own way 
and together they assist 
others to have a more 
comfortable life. 

Small can also mean 
not fully grown. Some 
‘small businesses’ remain 
small in possible number 

of employees compared to 
others or in size of struc-
ture where they operate 
from while others have 
grown to moderate size 
but are still considered to 
be a ‘small business.’ 

Small also means lack-
ing force or volume but 
the ‘small business’ are 
the force of our commu-
nities, provinces and 
countries that employ a 
combined majority of peo-
ple and are by no means 
lack in volume when it 
comes to importance. 

Take a moment to 
think where you would 
be if the ‘small busi-
nesses’ in your area were 
no longer there. A small 
mind may think they are 
not necessary but with-
out them, people would 
probably be taking many 
‘small’ trips elsewhere for 
their necessities. 
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Accounting Services

Quickbooks Accounting Software

Income Tax Preparation

Phone 306-728-4810
 stacey.oas@sasktel.net

www.optionsaccountingsolutions.ca

Located: 143 - 4th Ave. E., Melville, SK

Success begins with us!

Support for business success

October 16-22
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Ltd.

156 - 2nd Avenue East, Melville, SK

306-728-4556

OPEN 6 DAYS A WEEK
9 a.m. – 6 p.m. Monday to Friday 

9 a.m. – 5 p.m. Saturday
After Hours Service Call 306-730-8363

Your Prescription and 
Home Health Care Specialists

• Staff  of 9
• 13 Yearsin Business

Melville’s ONLY 
locally owned 
and truly
independent 
pharmacy!

RX

October 16-22
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‘Small business’ label doesn’t define these businesses



B 5www.grasslandsnews.ca
Grasslands News

October 21, 2022

www.prairiestrong.ca

GRENFELL

MELVILLE ESTERHAZY

WHITEWOOD
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CHARTERED PROFESSIONAL ACCOUNTANTS
PRAIRIE STRONG

ROCOCO CONSTRUCTION
SERVICES LTD.

Kenosee Park, SK
306-961-4118

FEATURE 
BUSINESS

PROUDLY 
SUPPORTING
FORT QU’APPELLE & AREA

Jamie & Vanessa Sebastian,
our employees Chad, Krista, 

Ty, Rachel and Colleen.

We appreciate all your support and will continue 
to provide excellent electrical service in this val-

ley/surrounding area!  Thank you!

Office
306-332-4178

Cell
306-331-8827

FOR 
OVER

October 16-22
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#saferspace
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Statement by Prime Minister 
Trudeau, Small Business Week

Prime Minister Justin Trudeau on Sunday issued a 
statement on Small Business Week, which runs from 
October 16 to 22, 2022:

“Today marks the beginning of Small Business 
Week, an opportunity for us to celebrate the creativ-
ity, dedication, and innovation of Canadian entrepre-
neurs, and small and medium-sized business owners.

“From your local grocery store you visit every 
weekend, the coffee shops you pass on your way into 
work, and the corner store or dépanneur that always 
seems to be open, small businesses are the heart of our 
communities and the backbone of our economy. They 
provide the goods and services we need, and employ 
over 10 million people across the country.

“Over the past two years, while small business own-
ers have faced many challenges, we have been there 
to support them – and we will continue working with 
them to make sure they have what they need to grow 
and succeed. When small businesses succeed, our econ-
omy grows, jobs are created, and communities thrive. 
That’s why Budget 2022 proposed to cut taxes for grow-
ing small businesses. The Digital Adoption Program 

is helping businesses move their services online and 
adopt new technologies. And this past July, we also 
enhanced the Small Business Financing Program so 
that entrepreneurs can access the funds they need to 
recover, innovate, and grow as we build a better future 
for Canadians.

“We are also helping small businesses weather a 
new wave of challenges: increased inflation, rising la-
bour costs, and a shortage of workers. We proposed 
new measures to ensure that doing business in Canada 
is as easy as possible, including building more resil-
ient supply chains and increasing immigration levels 
to help fill the worker shortage. We will continue to 
ensure small businesses have money to grow, and ac-
cess to the materials and workforce they need to do it.

“To Canada’s small and medium-sized business 
owners and entrepreneurs: thank you for your hard 
work. This week, and every week, I encourage all Ca-
nadians to shop local, and together, we will build a 
stronger future for everyone.”

Help keep your community’s history alive.
SUBSCRIBE TO YOUR LOCAL NEWSPAPER!

Call Toll Free: 1-844-GNG-NEWS
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$17.48
/mth

Internet as low as

for 4 months

You’ve thought about switching to Access. 
 This will seal the deal.

Y ’ th ht b

Great service. 
Great savings.

Taxes extra. Limited time offers and subject to change without notice. Some conditions apply. Offer for new customers. Prices effective July 

1, 2022 and subject to change with appropriate notice. * The price of this offer is calculated from the regular monthly price of HyperSpeed 

25 ($64.95) less the combo discount, less the 4 month promo discount (50% off price after combo discount). Price does not include the cost 

of TV package. At the end of the offer period, the current regular prices will apply including any applicable combo discounts. To qualify for 

the combo discount, the customer must remain subscribed to an eligible Value TV Package (Digital Starter/Digital Bronze, Digital Essentials/

Digital Silver, Digital Enhanced/Digital Gold, Starter HD/Bronze HD, Essentials HD/Silver HD, Enhanced HD/Gold HD) or Value NexTV Stream 

Package (Bronze, Silver, Gold). Micro Package is not eligible for this combo discount.

.48
/mth

nternet as low as

for 4 months

1-866-363-2225  
myaccess.ca/savings

We have packages, speeds and services designed to suit every  
budget and household. Save 50% on Internet and/or TV Service.*  

Micro business  
1-4 employees

Small business  
5-99 employees

Medium business  
100-499 employees

Large business  
500+ employees

88%
of private sector  
jobs are in an SME 
(10M people)

1/3
are lead/co-lead  
by women

20%
Prairies

21%
Quebec

Top 3 industries  
with the most SMEs

Professional, scientific  
and technical services
 Sector employs 1.05M people

Construction
 Sector employs 1.06M people

Retail trade
 Sector employs 1.95M people

are 2.3 times more likely to  
start businesses than women

now account for 27% of all  
entrepreneurs in Canada

Men

Women

25 – 44 year olds

Sources: Statistics Canada; Innovation, Science and Economic Development Canada Small Business Branch; BDC. 

For 43 years, the Business Development Bank of Canada has organized  
BDC Small Business WeekTM, bringing thousands of entrepreneurs together to  
learn, network and celebrate the people building companies across the country.

Did you know that small and medium-sized businesses contribute 
54% of Canada’s gross domestic product? The Business Development 
Bank of Canada (BDC) is the bank for Canadians entrepreneurs. 
Celebrate entrepreneurship during BDC Small Business Week™  
and help fuel our country’s entrepreneurial spirit!

Small 
Business  
is Big  
in Canada

98%
of businesses  
have less than  
100 employees

More than 1.2 million businesses 
in Canada... 

...and 746,300 entrepreneurs 

 

 

 

8,413
new businesses  
per year on  
average between 
2014 and 2018

6%
Atlantic

37%
Ontario

Where small and medium-sized 
businesses are found

16%
British Columbia 

and the Territories

1

2

3

have the greatest tendency  
to form new businesses

Small business poll finds millennials
and Gen Z are leading a 

Micro-Entrepreneur Economy
A new micro-entrepreneur economy is 

taking shape across the country as young 
Canadians look to adapt to a changing 
landscape and take control of their finan-
cial futures.

A recent RBC Small Business sur-
vey reveals that 74 per cent of Canadian 
small business owners and aspiring 
entrepreneurs are motivated to start a 
small business or side hustle as a result 
of the increased costs of living — a num-
ber that rises to 84 per cent among Gen-
eration Z participants.

For the majority of respondents (77 
per cent), creating a source of income 
to support themselves is reported as the 
primary reason for starting a business. 
Millennials are even more likely to cite 
this as a reason, with 86 per cent sharing 
this as their primary motivation behind 
entrepreneurship.

“This year’s survey revealed that the 
desire for entrepreneurship in Canada re-
mains strong, especially among younger 
generations, and it’s surprisingly being 
driven by the challenging current eco-

nomic conditions,” says Don Ludlow, 
Vice-President of Small Business, Part-
nerships & Strategy, RBC. “Many Cana-
dians see entrepreneurship as a golden 
opportunity to meet emerging consumer 
needs in a rapidly evolving marketplace, 
and take control of their financial future 
in these economically uncertain times.”

Fortunately, the barriers to entry to 
entrepreneurship are lower than ever,
as new technologies and digital solu-
tions are making it easier for Canadians 
to start small businesses.

The demand for such businesses also 
remains at an all-time high, as Canadi-
ans continue to crave authentic localized 
and customized goods and services that 
small businesses are uniquely poised to 
provide. In fact, the rising preference
and willingness among Canadians to
shop local have contributed to entre-
preneurs’ overall desire to become an
entrepreneur, with 39 per cent of those 
surveyed stating that this shift has mo-
tivated and made it easier for them to
start a business.

1-800-222-TIPS - saskcrimestoppers.com
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DIESEL 
F U E L 
CONDITIONER

• • • •

MILLIGAN    BIO
CANOLA POWERED PRODUCTS & FEED

   

 10%     40%  

Increase in Fuel Economy  Reduction in Engine Wear

Spend less money on maintenance and fuel! Less equipment downtime, and more 

money in your pocket!

SASKATCHEWAN’S PREMIER  
FOUNDATION REPAIR SPECIALISTS

(306) 381-9289    kscontractingsk.ca

- General Contracting
(all elements of residential and light commercial projects)

- All Types of Foundation Repairs and Restructuring

“We will get you back on solid ground.”

Minister Ng kicks off Small Business Week
Small businesses are the backbone of our economy 

and the heart of our communities. The Government 
of Canada knows that small business are the engines 
of Canada’s economy, and will continue working for 
them so they can keep growing, creating jobs and sup-
porting communities. 

On Monday, the Honourable Mary Ng, Minister of 
International Trade, Export Promotion, Small Busi-
ness and Economic Development, kicked off Small 
Business Week 2022 by highlighting how the Govern-
ment of Canada continues to support small businesses 
as they grow, innovate and adapt to the economy of 
the future.

“This Small Business Week, let’s celebrate not only 
the incredible local businesses that make up our com-
munity but also, more importantly, the incredible 
people behind them. They help feed our families, they 
create local jobs, they grow our economy, and they 
reflect the qualities and characteristics that make our 
neighborhoods unique. Our government knows that 
the last two years have been difficult and that small 
businesses continue to face challenges. We will con-
tinue to support them by making life more affordable 
and ensuring they have the resources they need to 
succeed,” said Ng.

At the event, held at the Canadian Chamber of Com-
merce, Minister Ng talked about changes to the Can-
ada Small Business Financing Program that cut red 
tape for small business and increase their access to 
financing.

The changes include expanding financing eligibility 
to cover intangible assets, such as new product trade-
marks or software upgrades; increasing maximum 
loan amounts from $350,000 to $500,000; extending gov-
ernment coverage periods for equipment and leasehold 
improvements; and introducing a line of credit option 
of up to $150,000. Financial institutions will soon start 
offering these enhanced features.

Throughout the week, Minister Ng will continue to 
highlight measures that are helping Canadian small 
businesses start up, scale up, and access new markets 
around the world.

The government recently announced new measures 

to make life more affordable for Canadians, including 
small business owners, by ensuring kids get access to 
dental care, families can keep a roof over their heads, 
and money stays in the pockets of Canadians. Along 
with introducing $10-a-day child care and cutting taxes 
to relieve pressures on small businesses, governments  
are more invested than ever in supporting small busi-
nesses and the critical role they play in driving eco-
nomic growth in communities across the country. 

A strong economy is one that works for everyone. 
That is why the government has launched programs 
like the Women Entrepreneurship Strategy and the 
Black Entrepreneurship Program to provide fund-
ing, mentorship and resources to under-represented 
entrepreneurs. These initiatives are helping remove 
systemic barriers under-represented groups face in ac-
cessing the financing, networks and advisory services 
they need to reach their business goals, create jobs and 
drive economic growth.

Another key government action to support small 
businesses is the $4-billion Canada Digital Adoption 
Program, launched in March 2022 to help up to 160,000 
businesses move online, boost their e–commerce pres-
ence and incorporate technologies that help them be-
come more productive and competitive.

To help small businesses and families affected by 

Hurricane Fiona, the government has announced $300 
million in new funding for the Disaster Financial As-
sistance Arrangements. The Government of Canada 
is committed to supporting the family-run shops that 
contribute so much to fostering dynamic, healthy com-
munities.

BDC, the Business Development Bank of Canada,
recently launched its $500 million Thrive Venture
Fund and Lab for Women, the largest investment plat-
form of its kind in the world.

Quick facts
• Small Business Week has been a registered trade-

mark of BDC, the Business Development Bank of
Canada, since 1986. This year, it is taking place from 
October 16 to 22, and the theme is Dare to do things 
differently: Power up your growth.

• Budget 2022 introduced more funding to help busi-
nesses make a strong recovery from the pandemic. 
Highlights include:

• the Canada Digital Adoption Program to assist 
with the cost of new technology; and

• changes to the Canada Small Business Financing 
Program to provide more access to loans.
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• Custom Grain and Fertilizer Hauling
• Short and Long Distance
• 22 Truck and Trailer Units

Call Bruce 306-531-4641
pandktrucking@sasktel.net 

Yorkton, Sask.

Local Co-ops provide $240 million in sales to economy
By Chris Ashfield

Grasslands News 

Borderland and Prairie Co-op are vital to the econ-
omy of many local communities, together providing 
jobs to more than 580 people and realizing a combined 
$240 million in sales each year.

Borderland Co-op
Borderland Co-op has operated since 1937 and em-

ploys more than 320 people at various locations in 
Moosomin, Whitewood, Broadview, Grenfell, Kipling, 
Rocanville and Maryfield. 

 With annual sales of around $140 million and eq-
uity/dividends in the $2 million range, Borderland 
Co-op also donates upwards of $200,000 to community 
organizations and projects each year. 

 According to Borderland CEO Jason Scheen, a com-
mon misconception is that Federated Co-op owns all 
Co-op’s, a fact he says is not true. 

“In fact, just as our members own Borderland Co-
op, all 160+ Co-op’s collectively own our manufacturer, 
wholesaler and refiner, Federated Co-op.  It is a re-
lationship that fuels, feeds, builds, grows and serves 
Western Canada,” said Scheen. 

Having that ground up structure provides stability 
for Co-ops and also allows Co-ops to operate in a way 
that best suits the communities they serve. Despite 
the size of some Co-ops, it is important for Co-ops to 
be able to run as a small business as they provide 
a vital, and in some cases the only, retail service to 
many communities.

“Beyond providing access to goods and services 
locally that otherwise wouldn’t be there is the em-
ployment our Co-op creates at all levels from frontline 
service roles to professional careers; the taxes paid 
that help fund the municipalities we operate in; the 
return to members that stays locally, feeding the econ-
omy; and the community support initiatives that fund 
community projects, groups, local events, youth sport, 
arts and so many other partnerships that enhance the 
quality of life where we serve,” said Scheen. 

“Co-op’s are a story of evolution,” he added. “Most 
Co-op’s began as pooling organizations to combine 
resources in rural communities to buy necessities 
like fuel, oil and coal in bulk by rail.  Over time as 
members needs evolved, Co-op’s evolved to serve those 
needs which continues today.  Each Co-op has its own 
story, rich in history, that continues to be written 
every day.  We are caretakers of our Co-op for the 
next generation.”

Prairie Co-op
Prairie Co-op’s general manager Terry Vanmackel-

berg says that Co-ops provide a different way of doing 
business. He describes a Co-operative as a jointly 
owned and democratically controlled enterprise that 
meets its members’ common economic, social and cul-
tural needs. Members can be any group of people – 
customers, employees or residents, or organizations.

“Co-operatives have been an important fixture in 
the Melville area since 1940 with the incorporation of 
the Melville Consumers Co-operative Association Lim-
ited.  Over the years, the Melville Consumers   Co-oper-
ative Association amalgamated with several different 
co-operative associations, including Cana Co-operative 
Association (1943), Fenwood Co-operative Association 
(1961), Lemberg Co-operative Association (1969), and 
Westland Co-operatives (1974).  In 1977, Prairie Co-op 
came into existence, after purchasing the assets of 
Westland Co-operatives in the Melville geographic 
area,” said Vanmackelberg.

Today, Prairie Co-op serves more than 12,000 mem-
bers in seven communities – Melville, Fort Qu’Appelle, 
Lipton, Strasbourg, Cupar, Kelliher, and Ituna -- where 
it operates twelve locations. 

Vanmackelberg  said that Prairie Co-op is dedicated 
to its members and communities by providing quality 
products and service in a sustainable manner. Tradi-
tions that started decades ago remain the cornerstone 
of what Prairie Co-op is today: a promise to stay local; 
a commitment to our communities; and a business 
model that shares profits with its members. 

“Prairie Co-op team members are a vital part of our 
success.  We employ approximately 260 people through-
out our organization, and offer a range of careers from 
entry-level positions through to management, with op-
portunities for advancement,” said Vanmackelberg. 

“Prairie Co-op shares its success with members by 
distributing a portion of profits as an allocation based 
on patronage, which is the value of products and ser-
vices purchased by a member. Patronage allocations 
build equity, which is essentially an investment or 
shares in the company, and Prairie Co-operative pays 

back a portion of that equity in cash.  This year, we
allocated $2,628,613 in equity and cash, which is based 
on purchases made in 2021 and paid out $1.74 million
in cash to our members. Because of the support that 
we receive from our customers, last year our sales
were 106 million dollars.”

Vanmackelberg  said that being community-minded
is at the forefront of Prairie Co-op’s company policy. 
Each year they receive numerous donation and spon-
sorship requests and in 2021, Prairie Co-op gave back
over $50,000 to community groups. 

“Prairie Co-op is more than a collection of retail
stores.  We aren’t food stores, gas bars, or home
centres.  Prairie Co-op is a group of people working
together to help our neighbours and build our commu-
nities,” said Vanmackelberg.

Visit us online at 
www.grasslandsnews.ca

or phone us at 

1-306-728-5448

Toll Free 
1-844-GNG-NEWS
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Borderland
Moosomin | Rocanville | Whitewood | Maryfield | Broadview | Grenfell | Kipling

borderlandco-op.crs

MEMBERSHIP
MATTERS
MORE

CO-OP WEEK

October 16 - 22

We’re proud to support your local events & organizations!

FEEDING, FUELING, FUNDING, BUILDING

YOUR COMMUNITY
At Borderland Co-op, members are owners. It’s a different way of doing business. And we think being different 

is a good thing. We’re owned by our local members. Not by far-away shareholders. We support and invest in 
our community, because it’s where we live, too. We’re guided by the needs of our members.  

And since our members are owners, we share our profits with them.

WHAT WE BELIEVE
As a Borderland Co-op member, you’ll join a community 
that believes in sourcing local products, providing great 
jobs and helping others here at home.
Our members believe in our business model, because 
they’ve seen how we’ve helped to support, grow and 
make a difference in our communities for generations. It’s 
what we were made to do.

WHAT WE OFFER
Each year, part of our profits are returned back to you, 
based on how much you shop with us and how well our 
business performs. As an owner, you’ll also gain equity in 
our business, which grows over time.
Borderland Co-op is more than just a place to shop. We’re 
a business built to support our communities and meet the 
needs of our members.

BECOME A 
MEMBER 
TODAY!



Submitted
Grasslands News 

Co-op Week is a time to reflect on the 
contributions the co-operative sector has 
made to the lives of Canadians and cele-
brate the impact that co-operatives have 
in our communities.

Co-op Week activities are held all 
across the country. Saskatchewan co-ops 
and credit unions are strong supporters 
of Co-op Week and don’t hesitate to show 
their co-op pride. They use the week to 
celebrate their unique business model, 
as well as the contributions of co-op 
members - and to proudly promote them-

selves.
Co-op Week has been proclaimed 

across Canada every October since 1982. 
Co-op Week is always held from the Sun-
day to the Saturday of the week in which 
International Credit Union Day falls. 
(ICU Day is always the third Thursday 
of October.)

The 74th anniversary of International 
Credit Union Day (ICU Day) is set for 
Thursday, October 20, 2022. This year, 
Credit Unions will gather as a global 
movement under the theme: “Empower 
Your Financial Future with a Credit 
Union.”

International Credit Union Day cel-
ebrates the spirit of the global credit 

union movement. The day is recognized 
to reflect upon the credit union move-
ment’s history, promote its achieve-
ments, recognize hard work and share 
member experiences.

International Credit Union Day has 
been celebrated on the third Thursday of 
October since 1948.

How co-operatives can support our 
growing economy

Compared to other businesses, co-ops 
are less likely to fail, to relocate, or to 
downsize when the economy is in trou-
ble. Being rooted in places and devoted 
to members’ needs, co-ops reflect the 
long-term goals of communities and re-
gions.

They provide jobs that are stable and 
relatively well paid, with good working 
conditions and opportunities for learn-
ing and advancement. Co-ops are repeat-
edly recognized as being among the best 
workplaces in Canada.

Thanks to co-ops, our towns, villages, 
and cities are more welcoming, viable, 
and sustainable. Cooperatives are one of 
the “secret ingredients” that help make 
Canada a success as a nation and Sas-
katchewan and Manitoba a success as 
provinces.

Many of the same forces that drove 
earlier generations to form co-operatives 
are still at work. They include:

Reducing pressure on infrastructure
• Providing affordable, quality hous-

ing. As more people move to Saskatche-
wan for work, pressure on housing infra-
structure increases. Many communities 
are investigating seniors housing co-op-
eratives as a way to allow seniors to re-
main in their communities while freeing 
up existing housing stock for new resi-
dents. Other communities are looking at 

co-operative housing as a way to provide
safe, quality, affordable housing for low
and moderate income families.

• Aging in place. As our population 
ages, more services will be needed for 
seniors, such as home care and personal 
services. Tisdale Home Care Co-op is an 
example of a co-op which is assisting se-
niors to age-in-place by taking on home 
and yard maintenance chores and per-
sonal services.

• Mobilizing and empowering the 
First Nations workforce. The coopera-
tive model has many points of agreement 
with First Nations culture and tradi-
tion. The co-operative business model 
has been used to start new on-reserve 
businesses in recent years, including 
the Cree 8 Workers’ Co-op which runs a
market garden on the Flying Dust First 
Nation.

• Business succession planning. Col-
lective entrepreneurship can ensure that 
businesses that might otherwise close
when the owner retires continue to pro-
vide services and employment as a co-op-
erative.

• Efficient and affordable services.
Co-operatives can make it more afford-
able to access goods and services, such 
as car sharing.

Services to rural communities
Co-ops serve rural areas that corpora-

tions will not. Co-operatives can provide 
services such as grocery stores, gas sta-
tions and credit unions to rural commu-
nities. For example:

• 161 communities in Saskatchewan 
have a credit union as their only finan-
cial institution.

• Access Communications Co-opera-
tive provides high speed internet to over
220 rural communities that would other-
wise not have this service.
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Steven Bonk, MLA
Moosomin Constituency
306-435-4005 • stevenbonkmla@sasktel.net

Proud to 
support our 

small businesses 
who keep 

Saskatchewan 
growing.

KNOWLEDGEABLE. FRIENDLY. TRUSTWORTHY.

700 FRONT ST, WOLSELEY, SK    306.698.2344

Serving Wolseley & surrounding area. See us for all your 

OPEN:

October 16-22

• We are SGI Accredited
for all Makes and Models

• Aluminum Repair
• Call us for all you glass needs,

repair or replacement

Ph: 306-728-4565
Fax: 306-728-3493
SGI DIAL-A-CLAIM

1-800-667-1480
1231 Queen St. , Melville, Sask.

bodyshop@doublerautobody.com

October 16-22

What is Co-op Week and Credit Union Day?
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HOME | AUTO | FARM | BUSINESS | LIFE & HEALTH

Trust us with 
what matters 
most.

215 - 3rd Ave. W., Melville, SK 306.728.2165
www.trustmarkinsurance.ca

Every small purchase 
makes a BIG Why Choose a Co-op?

Submitted
Grasslands News 

The Saskatchewan 
co-operative sector is 
made up of about 750 di-
verse organizations oper-
ating in many sectors of 
the economy, from retail 
to brewery, from child-
care to fire departments, 
and from credit unions 
to arts and culture. Here 
are some of the reasons 
that organizations choose 
to become co-operatives.

NEED. A co-opera-
tive is formed by people 
coming together to meet 
a common need, solve a 
challenge or take advan-
tage of an opportunity.

PEOPLE. Owned by its 
members, who use the co-
op’s services, purchase 
its products, or are em-
ployed by it.

DEMOCRACY. One 
member, one vote, with 
the board of directors 
elected from within the 
membership.

LOCAL. Locally-based 

decision making,
PLUS the financial 

and social benefits con-
tinue to circulate within 
the community.

VALUES. Based on 
seven principles that fos-
ter democracy, member 
economic participation 
and sustainability of the 
organization and its com-
munity.

LONGEVITY. Twice 
as many co-operatives 
remain in operation com-
pared to other forms of 
business enterprise after 
10 years.

PROFITS. In for-profit 
co-operatives, part of the 
profits are given back to 
the members, based on 
how much they have used 
the coop. In not-for-profit 
and community service 
co-operatives, surpluses 
are reinvested back into 
the organization.

Saskatchewan celebrates Co-operatives Week

Building construction investment up 87.1 per cent in Sask.
Saskatchewan First Among The Provinces In Year-Over-Year Growth

Provincial News
Grasslands News 

The Government of Saskatchewan has proclaimed 
October 16-22 as Co-operatives Week in Saskatche-
wan, recognizing the contributions made by local co-
ops to Saskatchewan’s economy.

“Co-operative businesses create 15,000 jobs in Sas-
katchewan and provide critical products and services 
throughout the province,” Trade and Export Develop-

ment Minister Jeremy Harrison said. “Co-operatives 
bring employment and investment opportunities to 
people in our communities and exemplify the Sas-
katchewan values of building growth that works for 
everyone.”

Approximately 800 co-operatives are currently op-
erating in Saskatchewan in 24 different economic and 
social sectors including manufacturing, financial ser-
vices, retail, child care and health care. 

The profits generated by co-operative businesses 
remain mostly in the province, creating economic 

value and opportunity for Saskatchewan communi-
ties. 

Co-operatives Week has been held annually across
the country since 1982, with the theme for 2022 being 
“Co-operation in the World of Tomorrow”.

This year’s events will include a flag raising cer-
emony, Co-op Week luncheon, the Saskatchewan 
Co-operative Merit Wards, the #LocalCoopLove on-
line scavenger hunt and the 74th anniversary of In-
ternational Credit Union Day on October 20.

Provincial News
Grasslands News 

Statistics Canada has released August 
2022 investment in building construc-
tion numbers, showing Saskatchewan 
with a significant increase of 87.1 per 
cent compared to August 2021, ranking 
first among the provinces in terms of 
percentage change.

The value of building construction 
investment in August 2022 was $491 mil-
lion.

In August 2022, Saskatchewan also 

ranked first among the provinces in 
investment in non-residential construc-
tion, at $111.4 million, up 34.3 per cent 
compared to August 2021. Month-over-
month, Saskatchewan also saw a jump 
of 4.6 per cent compared to July 2022.

“Today’s strong Statistics Canada 
numbers are just another sign that our 
economy continues to grow,” Trade 
and Export Development Minister Jer-
emy Harrison said. “Our government is 
committed to growth that works for ev-
eryone, and these numbers are further 
proof that we remain one of the best 
places in Canada for businesses and 

workers.”
In the first eight months of 2022, in-

vestment in non-residential construc-
tion was up by 31.2 per cent, compared 
to the same period in 2021, placing Sas-
katchewan third among the provinces 
in terms of percentage change.

Saskatchewan has seen strong 
growth in recent months in several key 
economic sectors. In August 2022, the 
value of wholesale trade jumped by 73.7 
per cent compared to August 2021 while 

manufacturing sales rose 28.9 per cent
during the same period. Merchandise
exports also increased by 54.7 per cent
in August 2022 compared to August 2021,
ranking first among the provinces, and
in September 2022, the province’s un-
employment rate fell to 4.1 per cent, the
lowest among provinces, and well below
the national average of 5.2 per cent (sea-
sonally adjusted).

® / ™ Trademark(s) of Royal Bank of Canada. 

RBC Melville Branch
303 Main Street
306-728-6545

Business Accounts 
that fit your needs
Whether you’re a start-up, growing steadily 

or expanding internationally, we’ve got the 

account to support your business, no matter 

what stage you’re at.

Advice you can count on!
www.rbcroyalbank.com/business

FEATURE 
BUSINESS

Visit us online at 
www.grasslandsnews.ca

or phone us at 306-728-5448
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Drive Thru

ESSO / 4 LAKES 
CONVENIENCE 

Highway #10
Fort Qu’Appelle, SK

306-332-6146

DAIRY QUEEN/
ORANGE JULIUS

Highway #10
Fort Qu’Appelle, SK

306-332-6899Open: 6:30 a.m. to 11 p.m. 
7 days a week!

Open: Sunday - Friday 
11 a.m. to 10 p.m. 

Saturday’s 10 a.m. to 10 p.m. 

October 16-22
FEATURE 
BUSINESS

Business owners are on the verge of burnout: 
3 warning signs and what to do about it

Provincial News
Grasslands News 

Having endured pandemic restric-
tions, labour shortages, supply chain 
issues and personal stressors, the pres-
sure is coming to a head. Resiliency and 
wellness expert Dr.Robyne Hanley-Dafoe 
shares advice to help restore balance, en-
ergy and positivity.

According to a 2022 report from the 
Canadian Federation of Independent 
Business (CFIB) and Nexium Canada, 
two thirds of small business owners 
reported being close to burnout earlier 
this year, and 50 percent claimed to be 
struggling with their mental health.

Speaker and scholar Dr. Robyne Han-
ley-Dafoe, a multi-award-winning psy-
chology and education instructor who 
specializes in resiliency, navigating 
stress and change, leadership and per-
sonal wellness in the workplace, reveals 
her findings are similar. In a recent con-
versation, she notes business owners 
are experiencing high levels of stress 
and exhaustion, which can impact both 
wellness and performance.

Owners aren’t putting on their own
 “oxygen mask” first

“What I’ve noticed over the last few 
years with business owners is there is a 
continued propensity to put the needs of 
their staff and their teams ahead of their 
own emotional and mental health,” says 
Dr. Hanley-Dafoe. While such tendencies 
were true before, it leveled up during 
the challenging pandemic season. And 
today, as owners remain concerned 
about their people, Dr. Hanley-Dafoe is 
seeing the behaviour bubble up again. 
“It becomes a really challenging load to 
carry with just two hands,” she says, 
adding that because owners are shoul-
dering the weight of their businesses 
and caring for their employees while 
depleted and tired themselves, they are 
running the risk of burning out.

Part of the problem is that putting 

employee needs ahead of one’s own is 
part of the narrative of being a business 
owner. “It is what is expected,” says 
Dr. Hanley-Dafoe. “Owners feel this 
sacrifice is necessary to do to be a good 
leader and a good business owner.” At 
the same time, she admits that there is 
also the reality that if owners don’t take 
on the work, pressure and responsibil-
ity, no one else will. “There is an enor-
mous amount of pressure when you’re 
betting on yourself, your skill sets, your 
talents and your gifts,” she says. “No 
one will care about it with the same dili-
gence as you, because you’re all in – you 
don’t have the option of taking a day off 
or stepping back.”

What happens when self-care slides
Unfortunately, there are several neg-

ative consequences to continuously pri-
oritizing others’ needs – and the needs 
of the business – over one’s own. “The 
biggest takeaway is that your wellness 
will suffer – your physical health, emo-
tional health and even relationships will 
start to suffer,” explains Dr. Hanley-Da-
foe. “Your quality of life is deeply and 
negatively impacted when there isn’t 
time taken to recover, recharge and 
reset.”

This isn’t news to a lot of business 
owners, who understand the importance 
of taking care of themselves. “But there 
is often a gap between what we know 
and what we do,” shares Dr. Hanley-Da-
foe, who has studied the phenomenon of 
knowing better doesn’t also mean doing 
better. “People are very aware of what 
it takes to feel healthy, but there’s a dis-
connect.”

One of the ways she helps business 
owners connect the dots between know-
ing and doing is to emphasize the im-
pact to performance when they run 
the risk of burning out. “We see that 
errors increase when you start trying 
to do things in overtime,” she explains. 
“There is a connection between produc-
tivity and recovery – one of the things 
we talk about is understanding that re-
covery is actually part of high perfor-

mance and being able to do your job 
well.”

3 warning signs you’re burning out
Dr. Hanley-Dafoe talks about three 

markers that she encourages business 
owners to watch out for, before health 
and performance are at risk.

1. Deep exhaustion. “If you’re 
going to bed early and waking up still 
tired, if you cannot hold energy, it’s a 
sign that your system is overworked,” 
she says. In this case, it can take longer 
to do tasks and there may be a signifi-
cant lack of motivation.

2. Cynicism. “If you notice you’re 
getting a chip on your shoulder, becom-
ing easily irritated and/or feel no one 
can do the job as well as you can, this 
is a sign you’re on a slippery slope to 
burnout.”

3. Making errors. “Missing things, 
dropping the ball and forgetting things 
more than you used to is a good cue that 
you need to take a mindful minute,” she 
says.

Advice for business owners: Find a 
balance to combat burnout.

Following more than 17 years of 
teaching and research, Dr. Hanley-Da-
foe has considerable experience coach-
ing business owners and leaders on 
resiliency and workplace wellness. She 
offers practical, insightful tips to help 
recalibrate and avoid (or recover from) 
burnout.

Embrace vulnerability
“The signature strength of a leader 

is their ability to embrace vulnerabil-
ity,” says Dr. Hanley-Dafoe. “There is an 
enormous amount of cognitive energy 
that goes into wearing masks or armor-
ing up and we’re depleting our systems 
faster than we need to when we’re al-
ways trying to put a game face on,” she 
explains.

She adds that knowing when to share 
– and who to share with – is also key. 
“There is a season and a time to be able 
to disclose our vulnerabilities and we 
should do it with care. But we need to 
make sure we do, because it’s important 
for our ability to perform.”

Reach out
Having real conversations and feel-

ing seen, heard and validated by others 
provides a sense of relief and a feeling 
that we’re not alone. In particular, if 
working in a remote environment, ca-
maraderie is important. “Regardless 
of where you are in terms of physical 
space, ensure you’re making time for 
relationships and connections,” encour-
ages Dr. Hanley-Dafoe. Because at the 
end of the day every business is a people 
business – relationships matter.”

Get grounded with self-care strategies
At the same time, she recognizes the 

need for solitude and the importance of 
having a few minutes to collect one’s 
thoughts. “Those mindful minutes are 
so important,” she says, adding that the 
absence of a commute has taken away 
this transition time for many. “For busi-
ness owners who are working and living 
in the same space they occupy, they are 
missing moments of solitude they could 
previously count on.” For those work-
ing on premises, it’s still important to 

give yourself permission to take breaks
throughout the day, especially when 
first returning. Any type of change to a 
routine requires an adjustment period. 
Be patient with yourself as you reaccli-
mate to new routines. Another key idea
is to schedule blocks or uninterpreted
time in your calendar for self-care and 
respect this time with yourself, as you 
would with your most important client!

• Discover the power of nature. “Sim-
ply going outdoors is an extraordinary 
way to recalibrate a tired nervous sys-
tem,” says Dr. Hanley-Dafoe. She often
tells leaders and business owners that
when they don’t feel like they have time 
to go out for a walk, it’s in fact the time 
when it’s needed the most.

• Use music to set the tone. “Music 
can give you energy, it can help you un-
wind,” she says. “It can set the mood
and reregulate you when you’re feeling
tired or overwhelmed.”

• Re-establish healthy routines like
prioritizing sleep, diet and exercise, and 
avoiding self-sabotaging behaviours.

Be grateful for the positives
Dr. Hanley-Dafoe encourages all busi-

ness owners to practice gratitude and 
take time to think about what is going
right and what is working. “Always 
being in a problem-focused mindset 
creates feelings of scarcity that there’s 
never enough time to get everything
done – there are just too many prob-
lems.” When the lens is shifted to bring
awareness of what is going well, and 
taking note of how far we have come, it 
makes us feel better.

Bottom Line
Business owners are by nature hard

working, ambitious and willing to push
themselves to their limits to take care 
of their businesses and their employees. 
Taking time for self-care, however, is es-
sential not just for physical and mental 
health, but also for the ability to per-
form at a high standard, maintain essen-
tial relationships and run a productive 
business.

Adds Dr. Hanley-Dafoe: “Prioritizing
self-care gives us a better return on our
investment than running on empty ever 
will.”

Crisis Services Canada offers a di-
rectory of local support phone and text
lines that are accessible 24/7.

Corner of 3rd Ave. & Main St. Melville, Sask
OPEN: Monday to Saturday  11 a.m. to 5 p.m.

Phone: 306-728-5455 or 306-730-7434

October 16-22
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            Retail and Treasures
ANTIQUES, COLLECTIBLES & SEWING SHOP

  

news@grasslandsnews.ca
1-844-GNG-NEWS
1-844- 464-6397

www.grasslandsnews.ca
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BEAT THE RUSH  
book your WINTER TIRES 
TODAY! 

COMPLIMENTARY 
WHEEL ALIGNMENT 

CHECK!

280 Service Road Melville, SK
P: 306-728-4002 F: 306-728-4028 W: 

“IT’S GOING TO BE OK”

auto service

SERVICE. REPAIR. TIRES

MORE THAN JUST TIRES

FEATURE 
BUSINESS

Serving Melville everyday of the week!

OPEN LATE Monday to Thursday
Monday to Thursday 9 a.m. to 7 p.m.

Friday and Saturday 9 a.m. to 6 p.m.

Sunday 11 a.m. to 5 p.m.
Holidays 11 a.m. to 3 p.m.

**FREE DELIVERY TO MELVILLE, GRAYSON AND NEUDORF**

• Home Health Care

• Walkers

• Western Union

• Lottery

• Giftware

• Photofi nishing

• Cosmetics

•  Alie & Elsie

  Authorized Dealer

Pharmacy Services
• Certifi ed in Administration of Injections

• Certifi ed Diabetes Educator

• FREE Medication Reviews • FREE Pill Packaging

• Certifi ed Smoking Cessation Pharmacist

• Certifi ed Sigvaris and Venosan Compression Stocking Fitters

Home Health Care Section
Includes 16ft of Braces and 16ft of Patient Aid items

306-728-5625
135 - 3rd Ave. E. - Melville

FEATURE 
BUSINESS

Emerald Park   I   306-721-5050 
Montmartre     I     306-424-2212 

SOUTHCOUNTRY.CA

Proud dealer of
John Deere, STIHL,
Honda Power Equipment,
Traeger and more!

EVERYTHING YOU NEED
FOR LAWN, GARDEN,
ACREAGE & FARM.

EVERYTHING YOU NEED

International Credit Union Day
By Jacob Miller
Grasslands News 

International Credit Union Day cel-
ebrates the spirit of the global credit 
union movement.

This year, Credit Unions will gather 
as a global movement under the theme: 
“Empower Your Financial Future with 
a Credit Union.”

The region is home to three Credit 
Unions: Conexus, Cornerstone, and Af-
finity.

Conexus Credit Union serves over 
133,000 members across Saskatchewan 
and manages $9.36 billion in total funds. 
They have 30 branches, including in 
Whitewood, Fort Qu’Appelle and Lem-
berg, and nearly 900 employees across 
Saskatchewan. Conexus serves mem-
bers across lands covered by treaties 2, 
4, 5, 6, 8 and 10, the traditional lands of 
the Cree, Dakota, Dene, Lakota, Nakota 
and Saulteaux peoples, as well as the 
homeland of the Métis.

Conexus Credit Union offers retail 
banking, wealth management through 
Credential Financial Strategies Inc. and 
commercial business banking so are 
able to provide you with customized fi-

nancial solutions.
Being a co-operative organization 

means they also follow co-operative 
principles:

• Voluntary and open membership, 
democratic member control, member 
economic participation, Autonomy and 
independence, education, training and 
information, 

• co-operation among co-operatives, 
and concern for community.

Cornerstone Credit Union is the 
fifth largest credit union in Saskatche-
wan with approximately $1.2 billion in 
total managed assets. As a full-service 
financial institution, Cornerstone Credit 
Union provides financial advice and 
solutions that are driven by the goals 
and needs of the 24,000 members they 
serve. They have 15 branches across 
the province in communities including 
Grenfell, Melville, Indian Head, Kipling, 
Ituna, and Wolseley and 134 employees. 

Affinity Credit Union is the second 
largest Credit Union in the province 
and serves over 140,000 members across 
Saskatchewan. They manage $6.9 bil-
lion in total funds. They have over 40 
locations throughout the province and 
786 employees. They have a location in 
Broadview.

Sask leads nation with 73.7 per cent growth in wholesale trade
Saskatchewan’s economy continues 

to thrive, with Statistics Canada report-
ing the value of wholesale trade jump-
ing in our province by 73.7 per cent 

inAugust 2022 compared to August 2021, 
the highest increase among provinces.

The province’s manufacturing sales 
were also up, rising 28.9 per cent from 

August 2021 to August 2022, ranking 
Saskatchewan second among provinces.

“Saskatchewan’s economy continues 
to grow and lead the country with ex-
ceptional wholesale trade numbers and 
strong manufacturing sales,” Trade and 
Export Development Minster Jeremy 
Harrison said. “These growth rates are 
significant, which is proof that our prov-
ince is open for business, and we are 
poised to further increase our exports 
around the world.”  

The Saskatchewan Ministry of Trade 
and Export Development operates eight
Trade and Investment Offices in key 
markets around the world. The Govern-
ment of Saskatchewan has assertively
engaged internationally with elected
and officials led trade missions to grow 
and enhance our international presence.

In August 2022 the value of Saskatch-
ewan’s wholesale trade was over $4 bil-
lion, and the value of manufacturing
sales was over $2 billion.

Local. Professional. Printing.

CALL FOR A FREE QUOTE  1-844-GNG-NEWS 

• Business Cards
• Flyers
• Brochures

• Coroplast Signs
• Vinyl Banners
• Greeting Cards

• Postcards
• Labels
• Envelopes
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Balcarres
Agencies Ltd.
216 Main Street, Balcarres, SK

Telephone: 306-334-2401
Fax: 306-334-2705

Email: balcarresagencies@sasktel.net 

Website: www.balcarresagencies.saskbrokers.com      

For all your Insurance needs!
Residential - Commercial - Auto - Hail - Farm
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HAUSER’S MACHINERY LTD.
Hwy. #15 West, Melville, SK

TEL: (306) 728-2101 — TOLL FREE: 1-888-939-4444
www.hausers.ca

“Proudly serving the agricultural and industrial communities since 1947”

HAUSER’S MACHINERY LTD. – QUALITY SERVICE AND COMPETITIVE PRICING... EVERY DAY

- Complete machine shop service
- Mig, tig and stick welding
- Large inventory of industrial 
  and ag parts
- Crosby shackles, tow straps
- Gr. 70 - 100 hooks and slings to 
  100,000 lb. cap.
- Wide load signs, tarp straps, 
  load binders

Steel - 
round, rebar, sheet metal and mesh
- Custom shearing, forming 
  and fabrication
- Mobile welding unit
- Bearings, seals, hubs, pulleys 
  and sprockets
- PTO yokes, roller chain and links
  by OCM  to #100 series

- Welding rods; hard surface rods

  threading to 4 in.
- Sch 40 - 80 - 160 pipe
Grade 8 bolts - metric 10.9 bolts
- Trailer hitch accessories
- Electrical; tail lights, side markers,
  beacons
- L.E.D. lighting
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CRA is here year-round to help small businesses
During Small Business Week 2022, 

the Canada Revenue Agency (CRA) is 
celebrating small businesses and recog-
nizing their contributions to the growth 
of our economy. The Agency is working 
hard, every day, to improve its services. 
We know that businesses are still facing 
continuing challenges as they work to 
rebuild since the onset of the pandemic. 
We are here to help. Here are some new 
and existing CRA services that can sup-
port you and your small business now 
and in the future.

Confirm My Representative service now in 
EFILE for business

The CRA has taken another step to 
ensure that your tax information is se-
cure and to guard against unauthorized 
access. The Confirm My Representa-
tive service was originally created in 
October 2021 for requests submitted by 
representatives in Represent a Client. 
Confirming the authorization of a repre-
sentative is typically a one-time action 
and helps you play an active role in pro-
tecting your information. By accessing 
My Business Account you or your del-
egated authority can quickly and easily 
verify new authorized representatives 
and ensure that your tax information is 
secure.

Starting in October 2022, all new 
authorization requests submitted by 
representatives through the Business 
Consent Service in certified tax soft-
ware (EFILE) will now also require the 
business owner to confirm or deny the 
request using My Business Account. If 
the owner or their delegate doesn’t con-
firm a request within 10 days, it will be 
cancelled and a new one will need to be 
submitted.

My Business Account Progress Tracker

As of October 17, 2022, businesses 
will be able to use Progress Tracker in 
My Business Account to view the sta-
tus of requests for formal disputes or 
objections and taxpayer relief. Users 
can quickly and easily get information 
about the status of requests (submitted 
to the CRA on or after October 17, 2022) 
so they can track the progression from 
initial submission to final processing. 
The Progress Tracker will also provide 
a targeted completion date (for some 
requests) so users can know when they 
can expect a resolution or hear from the 
CRA.

Note that the Progress Tracker was 
made available, in May 2022, for char-
ity registration applications and char-
ity info returns. Different services will 
be added to the Progress Tracker over 
time.

View Corporation Notices
Business owners and their autho-

rized representatives can now view 
their corporation’s Notice of Assess-
ment/Reassessment, that are available 
within My Business Account, in the T2 
Auto-fill service available in certified 
corporation internet filing software. 
Refer to the Corporation Internet Filing 
Software page to view a list of products 
that support the T2 Auto-fill my return 
service: Software - Canada.ca.

Digitizing of Special Elections and Returns
The CRA is working to improve ser-

vice to businesses by digitizing a series 
of Special Elections and Returns (SERS) 
in a multi-year project. In the first phase, 
businesses can now view their Capital 
Dividend Account (CDA) balance online 
in My Business Account and by fall 2022 
will be able to file three types of special 
elections electronically. The eventual 
end-to-end solution is the transition to 

a completely digital process, which will 
improve the overall client experience.

Updated Self-Assessment and Learning 
Tool (SALT) – Scientific Research & Exper-
imental Development (SR&ED) Program

The SR&ED Tax Incentive Program 
is the largest Government of Canada 
program supporting research and devel-
opment (R&D) in Canada. On average, 
SR&ED provides more than $3B in in-
vestment tax credits to over 16,000 busi-
nesses annually.

And now, claiming SR&ED is easier. 
Our newly updated SALT helps you de-
termine how likely your R&D work is 

to qualify, understand the kinds of in-
formation you need to complete a claim, 
and calculate your potential claim 
amount, all within 30 minutes. After 
completing the self-assessment, you can
request a free pre-claim consultation
with a SR&ED specialist by uploading 
your SALT summary in My Business 
Account.

Small and medium-sized businesses 
file the majority of all SR&ED claims, 
making the program an important
source of financial support for these 
businesses in the post-COVID-19 eco-
nomic recovery. Read about how the
SR&ED tax incentives help businesses 

Small business essential to 
keeping our town alive!
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Highway #15 W. Melville, SK
306-728-5433

For over 50 years, Melville and area residents have associated 

Ray Rathgeber launched a company in 1964 as a gravel hauling 

Call N&R Concrete or visit their website www.nrconcrete.com 

• Redi-mix concrete
• Aggregates (gravel,rock)
•
•

•
• Earth Work (Loader work)
•
•
•
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1-800-667-6996 
#7-401 Johnson Ave., Indian Head, SK
PO Box 130

duraline@sasktel.net

MEDICAL PRODUCTS

TOWN OF WHITEWOOD
CELEBRATING OUR BUSINESSES

employ the people in our community 

as community volunteers, are integral to 

Small Business Week 
 October 16 - 22

We ask everyone to support our local 

Local. Professional. Printing.

1-844-GNG-NEWS 
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CRA is here year-round for small business
continued from Page B 14

grow and reach their goals at Scientific, Research 
and Experimental Development – Success Stories.

Free Liaison Officer service
The CRA offers a free Liaison Officer service to 

owners of small businesses and self-employed individ-
uals to help them understand their income tax, GST/
HST and payroll obligations. A free virtual visit with 
a liaison officer is 100% confidential. The information 
you choose to discuss with a liaison officer will not be 
shared with other areas of the CRA, or anyone else. 
These personalized sessions exist to provide support, 
guidance, and help to ease the stress of filing.

CRA’s Digital Services for Business
Our digital services make it faster and easier to 

handle your company’s tax matters. You and your 
authorized employees and representative(s) can file, 
pay and access detailed information about your tax 
accounts. Get started by selecting the digital service 
that is built for you:

• Need to file GST/HST, payroll, or corporation in-
come tax returns? Use My Business Account

• Having a tax preparer act on your business’s be-

half? They can use Represent a Client
• Reporting your business income on a personal in-

come tax return? Make sure to use My Account for
Individuals

• Check out our tools such as the Payroll Deduc-
tions Online Calculator and the GST/HST Calculator.

news@grasslandsnews.ca
1-844-GNG-NEWS
1-844- 464-6397

www.grasslandsnews.ca
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Risk & Insurance | Employee Benefits | Retirement & Private Wealth

VISIT US online at 
quotewithhub.com
hubinternational.com

CALL US at 
306-696-2616

VISIT US at  
532 Main Street

at

at  

CALL US at 
306-332-4666

VISIT US at  
122 Company Ave South

CALL US at  
306-736-8520

VISIT US at  
521 Main Street

 
CALL US at 
306-697-2849

VISIT US at  
815 Desmond Street

CALL US at 
306-336-2500

VISIT US at  
122 Main Street

CALL US at 
306-695-3533

VISIT US at  
523 Grand Avenue

CALL US at 
306-699-2294

VISIT US at  
35 Qu’Appelle Street

Proudly serving our neighbours in communities across Saskatchewan.
Get a free insurance quote today! Give us a call or visit us in-person.

Personal
Insurance

Private Wealth 
Management

Business 
Insurance

Employee
Benefits

Auto 
Insurance

Home, Tenant & 
Condo Insurance 

Farm & Agriculture 
Insurance

With you
for all your needs, in
business and in life
Protect what matters most
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